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“WORLD MARKETING DAY” 
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 Area Marketing Manager, 

Pine Labs, Hyderabad 
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PG DEPARTMENT OF BUSINESS ADMINISTRATION 

(MBA) 

 

INVITED TALK ON WORLD MARKETING DAY REPORT 

 

 World Marketing day aims to highlight the importance of marketing in 

business and society and to promote pride in the marketing profession. The 

day is a celebration of marketing in a loud and bright way, welcoming 

members of the marketing community. 

OBJECTIVES of  WORLD MARKETING DAY Programme 

 To Provide initiate global movements through marketing strategies that 

change human behaviour leading to positive impact on society and living 

for future generations 

 Global marketing helps a business increase its overall revenue  

 Global marketing helps business in improving its brand name, brand 

recognition and brand awareness across the globe  

  Global marketing strategies  helps in multiplying the income streams of 

business. 

 

 

 WORLD MARKETING DAY was  conducted by MBA Department  

for MBA First  year students (2023 – 2025 batch) on 27.05.2024. The 

resource person was  Mr.Naresh Poonuri, Area Marketing Manager, Pine 

labs, Hyderabad. He develops marketing plans or strategies based on  

organizational goals by collaborating with advertising  or promotional 



 
 
 
 
 

agencies  to coordinate and direct marketing activities to promote product or 

services. 

 REVEALS of RESOURCE PERSON 

  Global marketing is the focus on marketing an organizations products and 

services in the international marketplace-and in an increasingly global 

society, with people more connected than ever before, its an increasingly 

important area of marketing management. 

Global marketing Advantages: 

 Global reach 

 Lower cost 

 Global feedback 

 Resolving time restrictions 

Global marketing Disadvantages : 

 Cultural  barriers  

 Limited audience 

 Political and legal restrictions 

 Inventory management 

Steps to plan global marketing strategy 

 Conducting marketing research, getting a first- hand understating and 

judgement of your potential market is crucial. 

 Assemble a team 

 Create your marketing plan 

 Localize your brand message 



 
 
 
 
 

 Tweak and improve 

         In simple words, selling transforms the goods into money, but 

marketing is the method of serving and satisfying customer need. The 

marketing process includes the planning of products and services price, 

promotion and distribution. 

 Recent trends in marketing: 

 Voice search  

 Chat-boards 

 AI marketing 

 SEO 

 Live streaming 

 Virtual reality 

 Short term video content 

  OUTCOMES of the Programme 

Students could  

 understand the importance of  Marketing. 

 Identify the challenges in marketing. 

 Analyse the recent trends in marketing. 

 Identity the opportunities in global marketing. 

 Understand the necessity to develop a plan to promote the products or 

services offered by a business in multiple countries. 

Total 73 students from MBA Second year (2022 – 2024 batch ) had attended 

the programme . Pavani  from MBA Second year had proposed vote of 

thanks. 
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